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Marked by considerable qual- 
ity but lacking in quantity 
there were some thirty fine 
designs submitted from across 
the circuit in your Company’s 
Award Design Contest to find 
an appropriate trophy for pre- 
sentation to winners in the 
National Student Film Festival, 
presented annually by the Con- 
servatory of Cinematographic 
Arts, Sir George Williams Uni- 
versity, Montreal. 

Your Company joined with 
the Conservatory in this year’s 


MAPLE LEAF TROPHY DESIG 


Student Film Festival presenta- 
tion and supported it with a 
$10,000 grant for cash prizes 
and Awards. Present plans call 
for similar support for future 
presentations. 

Winning design came from 
Chris Champagne of the Head 
Office. Prototype held by Chris 
on the cover photo shows why. 
Mounted on a Canadian Oak 
base stained in a warm shade 
of charcoal gray, the lucite 
Maple Leaf, actually designed 
from the Famous Players logo, 


QUUP GOMEIC 


A proud and happy Chris Champagne of Head Office 
receives congratulations from President George P. Destounis 
on winning first prize in the National Design Contest for 
the MAPLE LEAF AWARD to be presented to winners of 
the National Annual Student Film Festival, a presentation 
of the Conservatory of Cinematographic Arts, Sir George 


is highlighted and features an 
etched impression of a projec- 
tion machine, light rays from 
the projector lead to an out- 
lined motion picture screen. 

The design filled the require- 
ments of the Design Contest 
well in that it is definitely 
Canadian in content, relates 
to our business closely, and is 
not gauche or Crass in its 
application. For this effort 
Chris received $100. 

Second prize and $75 went 
to Hugh Caulfield of the Head 


Williams University, Montreal. Chris holds the prototype. 


N WINNERS SELECTED 


Office Art Department - third 
prize and $50 to Miss J. M. 
Choquette of the Montreal 
Office - fourth prize and $25 
to Mike Micelli, Devonshire 
Cinemas, Windsor. 

Deep appreciation and the 
thanks of the Company go to 
all thirty entries in the Design 
Contest. . .we can‘t help wish- 
ing more had tried. 


FOURTH CANADIAN STUDENT FILM FESTIVAL 


5 Minutes of Pure Simplicity 


With entries from all across 
Canada, a total of $10,500 
in prizes was awarded recently 
at the close of the Fourth 
Canadian Student Film Fes- 
tival held at the Conservatory 
of Cinematographic Arts, Sir 
George Williams University, 
Montreal. 

It was the richest competi- 
tion of its kind ever held in 
Canada, thanks to the $10, 
500 donation from FAMOUS 
PLAYERS THEATRES, and 
probably the most rewarding 
from an artistic standpoint. 

The Norman McLaren A- 
ward from Famous Players for 
the Festival’s best over-all film 
went to HANDS, an animated 
piece by Neil Affleck of the 
Montreal Museum of Fine Arts’ 
School of Art and Design. 
The Award carried a cash 
prize of $1,500. 


TREMENDOUS SUCCESS 


Left to right: Serge Losique, director of the festival: Norman McLaren, 


wf 
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renowned Canadian film maker with the N.F.B. and co-President of the 
Conservatory of Cinematographic Art, producer; James Cameron, 
director of public relations for Famous Players Ltd.; John Sperdakos, 
director of advertising and publicity for United theatres and Miss Briget 


Moynihan, United Theatres Ltd. 


Foreground - the Famous Players Norman McLaren Award for Top 
Film of the Festival won by Neil Affleck, Montreal Museum of Fine Arts 
School of Art and Design, for his subject HANDS. The Norman McLaren 
Award, designed specially for Famous Players by Wolf Kollwer of 
Henry Birks, is made of Canadian Ash stained in walnut to a gun butt 
satin finish and representing the aspiring young student film makers 
reaching up into his world of motion picture. Trophy features an 
actual 16 mm reel and film gilded in gold. 


First prize, Scenario (16 
mm) and $1,000 in cash went 
to HOW THE HELL ARE 
YOU by Veronica Soul of 
McGill University; First prize 
Documentary (16mm), $1,000 
for DON’T YOU EVER SAY 
GOODBYE to Steven Shaw 
of Ryerson, Toronto; First 
prize, Animation (16mm) to 
COMIC STRIP by Janit Perl- 
man, Montreal. 

Second prize in the res- 
pective categories and $750 
in cash each went to Dennis 
Zahoruk, Toronto; Nicholas 
Kendall, Kingston; and Joyce 
Borenstein, Montreal. Third 
prizes went to William McGilli- 
vray, Roger Murray and Irma 
Walls. 

Animated films are always 
favourites at Student Festi- 
vals, not least because of their 
brevity and humour, but this 
is the first time one of their 
number has ever taken top 


Composite photo shows five justifiably proud Famous Players Showmen receiving their Awards from National Sales Manager 
Bill Soady at the special Awards Dinner held recently by Universal Films at the Inn on the Park to wind up their hugely 
successful UNISELL Contest. 


Shown left to right are: Vance Anderson, Paramount Theatre, Campbellton, N.B., for his campaign on SOMETIMES A 
GREAT NOTION; Don Menzies who won his recognition for an outstanding campaign celebrating the First Birthday of the 
Palliser Square Cinemas, Calgary. Next to Don’s left is Bill Soady, then Herme Thorvaldson of the Gaiety Theatre, Winnipeg, 
and Don Patton, North Hill Cinerama, Calgary, both of whom received Awards for excellence on MARY, QUEEN OF 


SCOTS campaigns. Far right is Lou Lobb, Met, Re 


Children’s Matinees. 


gina, who understandably received an Award for excellence in promoting 
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FOURTH CANADIAN STUDENT FILM FESTIVAL 
— TREMENDOUS SUCCESS 


prize. Pure simplicity, HANDS 
is a 5-minute work essentially 
only a technical exercise, a 
study in anatomy - a pair of 
hands playing catch, stroking 
a Cat, dipping into water, etc. 
- but the simplicity and skill 
with which it is executed is 
admirable. 

Steven Shaw’s winning Docu- 
mentary on a faded Toronto 
dance palace, the Palais Royale 
is also well-done, a 20-minute 
excursion into musical nostal- 
gia. 

One of the more imagina- 
tive movies of the Festival 
was HOW THE HELL ARE 
YOU? made for the Educa- 
tional Media Centre of McGill 
University. It is an experi- 
mental work consisting largely 
of a series of love letters 
(post cards to be exact) from 


Mick to Jane in which he 
recounts in a beautifully bit- 


chy tone exactly how he feels 
and what has been happening 
to him. While entered in the 


Scenario section it makes use 
of Animation, especially via 
the collage. A very clever 
piece, it is a blend of cynicism 
and sentiment curiously affect- 
ing. 

Veronica Soul as a young 
filmmaker is clearly a talent 
to be encouraged. 

First prize winners in the 
Super 8mm section were David 
Austin of Vancouver for his 
production THE SLIDE, David 
Cyr of Montreal for NECRO- 
PHILE, and Kathy Goldsmith 
of Montreal for 6 A. M. TO 
GP. i. 

Second prizes went to Ri- 
chard Martin, Giancarlo Ciam- 
bella and Michel Houle. 

Judges for the final adju- 
dication included: 

Andre Guerin, President of 
Quebec Cinema Supervisory 
Board 

Marcel Martin, French Critic 
and Publisher 

Rena Krawagna, Directress of 
the C.B.C. Film Service 


Tom Shandel, Vancouver Pro- 
ducer 

Guy Joussemet, Director of 
the C.B.C. Film Service 
Jean-Pierre Tadros, Critic and 
Publisher * 


ESI2Q9 
WHY ARE YOU SO TIRED? 
Capsuled Comments, June, p.1 


The next time people ask 
you why you are tired, tell 
them. Your exhaustion is fully 
justified and you can prove it 
by a few simple statistics: 

The U.S. has a population 
of 200 million. Of these, 72 
million are over 65, leaving 
128 million people to do the 
work. When you subtract the 
75 million people under 21, 
you get 53 million. There are 
also 27,471,002 employed by 
the Federal Government in 


one Capacity or another, which 
leaves 25,528,998 to do the 
work. The 8 million in the 
Armed Forces leave only 17, 


518,998 to do the work and 
when you subtract from this 
the 15 million on state and 
city government payrolls, and 
the 1,520,000 in hospitals, 
mental institutions and similar 
places, the work force is re- 
duced to 1,520,000. Fine — 
but there are an estimated 
800,500 bums, vagrants and 
others with a pathological fear 
of work. That leaves 208,498 
people to carry the national 
workload, 208,496 of whom 
are presently behind bars. Which, 
brother, leaves you and me. 
And | don‘t know about you, 


but I’m getting tired. e 
BSBEBBBE B 
OBITUARIES 


A former projectionist in the 
Capitol Theatre, London, Syd- 
ney Bradford passed away 
in July. 


Madeline Curtiss for many 
years employed in the Capitol 
Theatre, London, passed away 
in September. 


——_—_ $+. 


MONTREAL'S ACADEMY 
pce CONTEST A SUC— 


The Annual ‘competition of 
the Academy Awards” conducted 
by the Montreal Gazette proved to 
be a total success with thousands 
of ballots pouring into P.O. Box 
7700, Montreal, P.Q. 

Tom Cleary, formerly advertis- 
ing director of Consolidated theatres 
(now retired) co-ordinated the con- 
test with Art Chesmer, director of 
promotions for the morning news- 
paper. 

The rules were simple. A 1200 
line ad was published each Satur- 
day starting 4 weeks prior to the 
actual Academy Awards presenta- 
tions (April 10), showing photos 
and description of the prizes to be 
won, together with a ballot showing 
nominees in 8 categories. . -best 
picture, actor, actress, foreign film, 
supporting actor, supporting actress, 
director and song. The entrant had 
to indicate choice for each of the 
categories. 


To be eligible to win a prize, 
it was necessary to name the best 
picture correctly. All entries had 
to be postmarked no later than 
midnight, Friday, April 7th, 1972. 

The 1st prize included 2 return 
tickets to Los Angeles via Air 
Canada; 7 days and 6 nights at 
Hotel Universal and 2 exciting days 
at Disneyland, courtesy of Walt 
Disney productions. 2nd prize was 
a 26” Philco color TV; 3rd prize 
was a Roberts Integrated cartridge 
and Reel Recorder. 

Other prizes included United 
Theatres and Odeon pass books; 
one year supply of Coca Cola 
(24 cans per week); 50 papermate 
Gold Mark VI pen and pencil 
sets and 50 Eau de Love cosmetic 
gift sets. 

The winners were presented 
with their prizes at a morning 
reception held at the Cinema Place 
Ville Marie. Art Chesmer presided 
and presentations were made by a 
representative of the companies 
donating the prizes. 


Left to right: John Sperdakos, head of United Theatres’ advertising/ 
publicity department is seen presenting Miss Marion William with an 
annual pass book as winner in the Montreal Gazette’s ‘‘Academy 
Awards competition’’, Art Chesmer, director of promotions for the 
Gazette and Tom Cleary co-ordinator of the competition. 


OFFICIAL OPENING of DOLLARD DRIVE-IN 


June 22nd, 1972 marked the 
official opening of the ultra mod- 
ern dual DOLLARD DRIVE-IN, 
located in suburban Dollard-des- 
Ormeaux. It is the most convenient 
and only drive-in on the Island of 
Montreal and is easily reached from 
any direction. The twin operatien 
is completely bilingual. United 
Theatres’ first in the Province of 
Quebec. 

125 invited guests, including 
the Mayor, Town manager and 
councillors, fire and police direc- 
tors and other administrators of 
the Town of Dollard-des-Ormeaux; 
film distributors; newspaper, radio 
and television representatives; head 
office staff; theatre confection 
executives and many contractors 
who worked on the project, attend- 
ed the reception which took place 
in the attractive refreshment centre 
of the drive-in. 

Mr. George R. Arnott, executive 
vice president of United Theatres 
welcomed the guests and introduced 
Maurice Phaneuf, vice president 
and general manager of United 
Theatres who made a short speech, 
thanking the suburb for their 
interest in our outdoor cinémas. . . 
Bernard Gordon, manager of the 
drive-in who also worked on the 
project during construction. . . 
and the many people who contri- 
buted to its development. He 
then introduced Mayor R. G. 


Dephoure who expressed delight 
in welcoming the drive-in to his 
community and its expansion pol- 
icy. 

William Murray, vice president 
and general manager of Famous 
Players Ltd., Gerry Dillon, general 
manager of Theatre Confections 
and Lawrence “Doc” Ryan, en- 
gineering and maintenance depart- 
ment, from Toronto, joined the 
welcoming committee in greeting 
the guests. 

Opening around 2 official holi- 
days, St. Jean Baptiste Day and 
Dominion Day. . .exciting week- 
ends were planned. There were 
colorful displays of fireworks, a 
tie-in with CFOX radio; prizes 
were given away to drivers of 
cars bearing lucky license numbers 
. . -prizes incld 
. . prizes included tickets for an 
Expos baseball game, L.P. records, 
men’s umbrellas, Fabergé’s kits 
for women, cases of Coca Cola and 
Fanta Orange, Expo baseball hel- 
muts and T-shirts, passes for the 
drive-in and balloons for every 
youngster entering the drive-in. 

Both weekends, June 24th and 
July 1st, were complete sell-outs. 
The kids loved all the excitement 
and prizes and the parents were 
equally enthused and full of praise 
for the operation and the good 
time. 


FILM-CUTTING CEREMONY at the official opening of DOLLARD 
DRIVE-IN situated in Dollard-des-Ormeaux, a suburb of Montreal. 
125 guests attended the reception. Shown above, left to right: 
George R. Arnott, executive vice president of United Theatres, 
R. G. Dephoure, Mayor of the municipality doing the honor of 
cutting the film, William Murray, vice president and general manager 


of Famous Players Ltd. 


Celebrating Official Opening 


DOLLARD DRIVE-IN 
MONTREAL! 
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September 6th, 1972 


Dear: door wide open. 
This type of practice should 
At approximately 9:15p.m. mean instant dismissal for a 
we arrived at the Drive-In, cashier - as much for her 
and parked in back of the safety as anything, since such 
screen. When we got out of action is an open invitation 
the car, the cashier was sit- for a hold-up. 
ting in the office attached to In discussing the situation 
the Box Office, counting the with you, it was understood 
$1050.00 taken that night - that she had been instructed 
with the Box Office door wide to keep the door locked at all 
open. We walked back toward times. Tell her what we ob- 
your concession and stood by — served, remind her of your 
the fence for a few minutes past instructions and tell her 
to see if your car hop may that if there is a recurrence, 
have just come out and forgot she will be replaced immedi- 
to close it. There was no ately for her own safety. If 
motion made by the cashier it does happen again, please 
to close it - the car hop went replace her the following night. 
in once to cut some switches, 
then came out leaving the 


Personal regards 


SAFEGUARDING 


BOX OFFICE CASH! 


Are you aware that the most likely place for a successful 
hold-up to occur is not the local bank, nor the local super 
market, not even that busy service station. No, it’s none of 
them,—it’s your theatre! Now | say ‘successful’’ hold-up, for 
of all places the theatre box office, and its receipts, are 
probably the most vulnerable. No other business has so many 
“mental adding machines’ compounding the amounts of money 
“you must be taking in,’”’ or When you take it in, ofr even How 
and Where you dispose of it! 

One has but to read the daily papers or the trade magazines 
to realize that theatre robberies are usually successful, and 
involve substantial amounts of money. Perhaps most of us are 
inclined to shrug off the whole possibility, thinking it could 
only happen to ‘‘the other guy’’. Nothing could be any more 
untrue! In fact, you could be being set up, right now, for a 
cleanout of your boxoffice or perhaps even worse, your entire 
theatre receipts on that next busy night! 


PRECAUTIONS YOU MAY TAKE 


Theatre managers are usually “creatures of habit’. They 
open their theatres at a precise time, start their shows at an 
exact time, start taking money into their cash drawers and 
periodically removing it at regular times, and finally, taking the 
receipts to the bank at approximate exact times! What a set-up 
for that rogue who has been enviously noticing the dollars pile 
at your box office! 

Obviously, the No. 1 thing to do immediately is to stop 
being so dependably regular . . . regular, that is, in regard to 
removing money from your box office or theatre at such exact 
times! This regularity makes it a cinch to get held-up! Vary 
your schedule as to when, how, and where you handle or 
store-cash, and especially as to your depositing visits to the 
bank. Don’t be programmed by a would-be crook! 

Remove all excess money from the box office promptly. 
Never permit cash to accumulate. Should a thief hold up the 
cashier, he would obviously not be able to take anything that 


wasn‘t there. A good rule, therefore, is to train cashiers to 
band their miscellaneous bills in 100 dollar packs. In other 
words, as soon as a hundred dollars in currency has accumulated 
in the box office till, it is banded, and removed out of sight. 
“Out of sight’’ could be within the box office’s (locked) 
safe, or even simply concealed under the counter. Regardless 
of the safeguards, it is best that the management remove 
cash as promptly as possible, out and away from the box 
office, and deposit it in the bank. 

The management is, of course, responsible for the safe 
keeping of the receipts until they are deposited. He may feel 
this accumulated money he is gathering from the box 
office is most secure in the theatre’s safe, or stashed away in 
some remote corner if the theatre doesn’t have a safe. 
Sooner or later the safe is left accidentally open, or someone 
else found the combination, or discovered that “remote 
corner’’. The important thing, therefore, is to get box office 
cash deposited in your bank as soon as enough has accumu- 
lated. This will mean several deposit visits to the bank on 
busy days. This extra effort, however, is a small price to pay 
for the safer conduction of your business. Remember, the less 
money you Carry to the bank at any one time, the less you are 
of interest to the would-be stick-up man! 

Bank deposits should be gotten together in the privacy of 
the theatre’s office. Where private facilities are not available, 
and it is necessary to do so in the box office, the cash involved 
should be kept out of sight most certainly, and out of the box 
office if possible. If the cash has been previously counted, and 
banded into hundred dollar packs, it then is a simple matter to 
tally and hustle off to the bank. Box office checkout time is 
the most crucial time for a possible hold-up. Make it as 
unprofitable as possible for any would-be crook, by keeping 
the actual cash about the box office to a minimum! 


MAKING NIGHTLY DEPOSITS 


Most all theatres “drop” their money at least once nightly, 
in their bank’s night-depository. This, too, is an extremely 
Critical period to guard against a hold-up. Since there is a 
regularity of box office closing time, it is quite a simple matter 
to programme the theatre management’s movements in the 
disposal of their receipts. In situations where a considerable 
amount of cash is taken in during a day's business, a number of 
deposits are usually made. While the multiple depositing of a 
Particular day‘s receipts is quite proper, here again, no 
regular time-pattern should be established by those making 
the deposits. 

It is further assurance against a hold-up to take someone 
with you when you make a deposit-visit to your bank. It may 
frequently be possible to have the local police go with you to 
the bank. When this isn‘t possible, an employee of the theatre 
could accompany you. Any would-be “stick-up man’ will 
think twice before tackling two or more people! 

| was impressed with the depositing method used by a 
local department store. At the close of business, two employees’ 
Cars drive in to the bank’‘s night-depository, each car headed 
in the opposite direction. One car has a driver, and the store 
manager or his assistant who make the deposit. The other 
car has just the driver. Should a hold-up attempt be made, a 
car is thus ready to chase, in either direction the would-be 
thief might attempt to flee. Few potential thieves would 


tackle such preparedness! 


IS YOUR THEATRE BEING SET-UP FOR A 
HOLD—UP? 


You probably shudder as you think of the possibility! 
Yet the sobering fact is that just about every theatre at some 
time or other, has been “cased” for a stick-up or robbery. 
Some theatres have been “‘cased’’ many times; usually nothing 
further develops (thank goodness), and you never knew you 
were being “‘set-up’’! Being “‘cased’’, incidentally, is having 
your theatre analyzed by a would-be crook—learning the 
physical layout of your theatre and box office, the entrances 
and exits (both of doors, and streets or roads adjacent to your 
theatre). Yes, even the comings and goings of you and your 
employees are programmed! 

Unfortunately thieves do not follow any particular pattern 
in appearance. He could be well dressed, polite, a friendly 
guy as nice as your next door neighbor—or look as suspicious 
as if he just escaped from the county clink. All of which, 
appearance wise, means little or nothing. Actions, however, 
speak much louder! Should any stranger persistently hang 
around observing your theatre or box office, or should such 
party become “‘friendly’’ and commence asking personal 
questions, it is well to be on guard. 

Drive-ins should ever be alert to cars that park around 
the theatre’s entrance, with their lights extinguished. The 
occupants could be waiting for friends to come along in another 
Car, or they could be deciding whether to come in to the 
theatre, or they could be casing your box office! If such a 
car is parked too long, or the situation appears overly suspi- 
cious, do not hesitate to call the police and have the car’s 


occupants checked. You may avert a robbery of your theatre. 


Or it may only be a legitimate blind-check of your theatre. As 
the old saying goes, “it’s better to be safe than sorry’’. 


EMPLOYEE ATTITUDE 


All theatre employees connected with the handling of 
money should be “conditioned” to the possibility of a hold-up, 
at some time or other, and should know how to react. My 
instructions are simple: 

Keep a minimum amount of money in the box office at all 
times. Especially keep money on the counter or in the till to 
absolute minimum. Keep the box office door inside-locked as 
much of the time as possible. Should an armed hold-up occur, 
don't be a hero—turn over the obvious money. But, keep eyes 
and ears open! Observe and remember as much as possible— 
especially the escape-car’s license number if seen. 


+ of) Nhe ee 


Obviously the box office should be equipped with a foot- 
operated silent alarm system whereby the cashier could summon 
help when needed. 

Be on the alert! That guy parked across the street could be 
just a film checker—or he could have designs on that moola 
piling in your box office! 


TWO-MINUTE QUIZ “GETS MESSAGE ACROSS” 
FOR SHOWCASE CINEMAS 


A perfect way to get the message across to employees, say 
John P. Lowe, district manager, and Robert W. Butler, 
managing director, Redstone Theatres’ Showcase Cinemas, 
in Lawrence, Mass., about the following 2-minute quiz, which 
appeared in the twin theatres’ weekly ‘‘Showcaser,’’ Each 
“Yes’’ answer counts 10 points. 


Try it on for Size 


The Subject: Service Is Our Business 
(Score 10 points for each ‘‘Yes’’ Answer) 


Yes No Score 
T. Do you enjoy meeting the general 
public? 


2: When patrons ask questions relative 
to feature times or coming attractions, 
do you make it a point to know the 
right answers? 


rH Do you keep your uniform neat, clean 
and in good condition? 


4. Do you report any defect in the sound 
Or projection to the manager's office? 


5. Do you report to the manager‘s office 
if the temperature in either theatre or 
lobby is not proper? 


6. Do you observe that all price signs, 
display signs in lobby and on marquee 
are correct? 


7. We strive to keep the theatre “spotless” 
at all times. Do you try to help us 
keep it in this condition? 


8. Do you report immediately should an 
accident or disturbance happen on the 
premises? 


9. Are you aware of the condition of the 
candy stand, and do you ever offer 
suggestions that we may better serve 
our patrons? 


10. Do you ever offer any new ideas to 
better the operation of the theatre? 
ADD UP YOUR SCORE 
If it is 100, you are a REAL Showcase Cinemas employee. 


If it is 70 to 90, you must be a newcomer and need additional 
training. 


If it is under 70, check your glasses or ask for help. Then take 
the test again. 


DISTRICT WINNERS SELECTED 
in National“Bedknobs and Broomsticks’ Contest 


In a comprehensive mar- 
riage of distribution, exhibi- 
tion, sales promotion and mer- 
chant promotion, BEDKNOBS 
AND BROOMSTICKS was launch- 
ed early in the year. 

Working hand in glove were 
Bellevue Films, Walt Disney 
Productions, Capitol Records, 
Nabisco and your Company. 

Starting off with the usual 
fine selling aids and ideas from 
Gerry Collins the promo cam- 
paign was supplemented by a 
very extensive tie-in with Walt 
Disney Productions, Disney 
merchandise, etc. 

Nabisco also developed an 
extensive national tie-in involv- 
ing merchant point-of-sale dis- 
play material packaging, all 
generously plugging BEDKNOBS 
AND BROOMSTICKS “at a 
theatre near you’’. The Con- 
test for adults had expen- 
sive prizes, Disney packaged 
drop-in toys for children. This 
one tie-in alone gave very 
wide publicity coverage to 
BEDKNOBS. 

Your Company is proud 
of the tremendous support 
of management in making this 
Campaign work for everyone... 
in a unique experience there 
were 26 $25.00 Bonus Award 
winning campaigns submitted 
out of 28 playdates! 

From John Wray of Nabisco, 
Herb Mathers of Bellevue, and 
others, come glowing reports 
an the success each partici- 
pant enjoyed. As a matter of 
fact, Nabisco were sufficiently 


co-ordinator for the Contest. 


The group seated formed the hard-working panel of judges for the 
wind-up adjudication of the BEDKNOBS AND BROOMSTICKS 
National Contest for best campaign in each district. 


pleased to offer twelve of 
their special contest prizes, 
in this case a luxurious inflat- 
able chair, for the best cam- 
paign in each district. District 
Managers who had a winning 
Campaign also received an in- 
flatable chair from them. 

Last and certainly not least, 
Herb Mathers presented a Dis- 
ney Watch for the top cam- 
paign in each district, six in 
all. 

Best District campaigns se- 
lected were: 


Alberta District - 

Nigel Empett 

Chinook Theatre, Calgary 
Winnipeg District - 

Fraser Whyte 

Broadway Theatre, Regina 


Seated left to right: James Rayburn, Walt Disney Production Office, 
Toronto; John Wray, National Product Manager, Nabisco; and good 
friends Gerry Collins and Herb Mathers of Bellevue Films. 

Party standing in background: James Cameron, Famous Players, 


IF D. Executives delighted 
with ‘Famous’ Showmen 
TALES FROM THE CRYPT 
- PUPPET ON A CHAIN 
Contest. 


Joining the growing trend by 
distributors to encourage and re- 
cognize alert and aggressive show- 
manship |.F.D. set up a national 
contest for TALES FROM THE 
CRYPT and PUPPET ON A CHAIN 
. . .$100. for best campaign, 
$50.00 for second, on each attrac- 
tion. 

As reported by Harriet Bernstein 
of |.F.D. they received a surprising 
number of campaigns all of them 
excellent. As one would expect 
Famous was well represented walk- 
ing away with one first prize - 
two seconds. 

First prize winner announced 
was Dick Letts, Capitol Theatre, 
Vancouver for his campaign on 
TALES FROM THE CRYPT. Lou 
Lobb, for the Queen City Drive-in 
playdate won second. 

We were particularly pleased to 
read the announcement that Assis- 
tant Manager Bill Hamilton, Capi- 
tol Theatre, Winnipeg, took second 
prize for an outstanding effort 
on behalf of PUPPET ON A CHAIN. 

Full details of their winning 
campaigns, for which they received 
a well deserved $25.00 Bonus 
Award in addition to the |.F.D. 
prize, were reported in a recent 
SHOWMANOTES bulletin. @ 


Ontario District, Les Mitchell - 
Mike Wells 
Capitol Theatre, Kingston 
Ontario District, Alan Bell - 
Paul Natale 
Lincoln Theatre, St. Catharines 


Quebec District - 
Charles Goddard 
Westmount Sq., Montreal 


Maritimes District - 
Greg MacNeil 
Vogue Theatre, Halifax 


Actually everyone was a 
winner. @ 


MISS UNITED THEATRES, 
1972. 


Miss Judy Bernstein, a student 
at Northmount High School, was 
chosen ‘Miss United Theatres” by 
a panel of judges at a coronation 
ceremony held at the Seville theatre 
in Montreal. Ken Dobson, of CFCF 
radio, Montreal’s popular morning 
man, acted as m. c. 

The Miss United Theatres panel, 
which celebrates its 11th anniver- 
sary in September, is made up of 
grade 10 and 11 high school girls 
from 43 schools around the Island 


of Montreal. 

Meetings are held on Saturday 
mornings at United Theatres head 
office, where the representatives 
screen new features from major 
companies and discuss the films 
with invited guests who are usually 
associated with films, as critics or 
film-makers. 

Each year a new “Miss United 
Theatres” Queen is chosen by the 
judges. She, and 2 associates, con- 
duct the meetings and arrange 
interesting activities for the group. 


oma Krakovitch, retiring Queen, Miss Judy 
Bernstein, newly crowned “Miss United Theatres” and Don Drisdell, 
head of United Theatres’ booking department and the ‘‘Miss United 
Theatres” panel. ® 
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Left to right: Miss Blo 


BELLEVUE FILMS AN- 
NOUNCE WINNER IN 
RECENT CONTEST 


Gerry Collins, director of ad- 
vertising and publicity for Beuna 
Vista in Canada, announced the 
winner in a contest conducted 
among theatre managers in Mon- 
treal for the promotion of Walt 
Disney productions’ BEDNOBS 
AND BROOMSTICKS. 

BelleVue Film Distributors of- 
fered 2 cash prizes, 1) $50 to the 
manager who organized the great- 
est number of groups, 20 or more 
..and 2) $75 to the manager who 
Organized the greatest number of 
people in the groups. 

The winner of both prizes was 
Charles Goddard, manager of the 


‘ 


Charles Goddard, left, manager of 
the Westmount theatre is seen 
receiving a cheque as winner in a 
contest conducted by Bellevue 
Films who offered cash prizes to 
theatre managers in the Montreal 
area for best efforts in organizing 
groups to see Walt Disney’s produc- 
tion BEDNOBS AND BROOM- 
STICKS. John Sperdakos, right, 
head of United Theatres advertising 
& publicity dept. presents the 
cheque, on behalf of Gerry Collins, 
as Maurice Phaneuf, vice president 
and general manager of United 
theatres beams happily. 


Westmount theatre, who did an 
admirable job of contacting schools, 
boy scout clubs, girl guides and 
brownies, organizations and other 
groups thereby arranging many 
theatre parties. 

He also had a tie-in with a 
radio station. 

In collaboration with CFCF, 
the first 100 youngsters who ar- 
rived at the box office with a 
“bednob” or a “witch’s broom” 
was admitted free of charge to a 
special Saturday morning show. 

His efforts, no doubt resulted 
in extra publicity and added revenue 
at the box office...the picture ran 
for 9 happy weeks at the West- 
mount theatre! ® 


UNITED THEATRES H. O. 


“Visiting Firemen’ are always welcome at United ‘Theatres’ 


Montreal Office. 


Situated at 5887 Monkland Avenue, the top floor contains the 
advertising and publicity department, screening room, booking 
department and Paramount's branch office. 

United's executive offices are on the second floor and at street 
level, the sign shop and Theatre Confections. # 
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CAPITOL, KINGSTON, 
SETS FIRE PREVENTION 
WEEK TIE-UP. 


From time to time PRO- 
MONOTES has suggested that 
advantage be taken of Sea- 
sonal Opportunity Days (or 
weeks! ) including FIRE PRE- 
VENTION WEEK, in the in- 
terest of good community 
relations. 

In Kingston FIRE PRE- 
VENTION WEEK was Octo- 
ber 8th to 14th and Mike 
Wells took advantage of the 
fact to approach a delighted 
Kingston Fire Department and 
offered his lobby for a sup- 
porting display ... great stuff! 
The p.r. doesn’t stop there 
either because the Fire De- 


partment took pictures and 
submitted them to the Fire 
Publication, which goes right 
across the country, along with 
a story line complimenting 
Famous Players on their co- 
operation. 

Mike reports one particular 
sign attracted a lot of timely 
attention from his patrons, 
(see above photo) namely, 
“IS YOUR BABY SITTER 
TRAINED IN CASE OF FIRE?” 

(The above brings to mind 
again another important “week” 
for a community relations 
project, “SALUTE TO EDU- 
CATION WEEK! ” Approach 
your local public schools and 
offer your lobby for an Art 
Display of youngster’s work. 
They‘ll love you for it.) @ 
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THE TEN MOST WANTED 
MEN IN INDUSTRY 
Keith M. Flake, Vital speeches, 
May 1, p. 4417 


The R.C.M_P. has its wellknown 
list of ‘‘wanted’’ men; perhaps 
industry should, too. If | were to 
name them, they would be: 1) 
The man who is skilled — who 
stays abreast of his field, however 
rapidly it changes; 2) The man who 
can think — who can use his 
head to solve a problem for which 
there is no precedent; 3) The man 
who can delegate authority — both 
to create time for himself and to 
help his subordinates in their growth; 
4) The man who motivates people— 
who helps them to formulate goals 
and to achieve them; 5) The man 
who inspires confidence — not 
only in himself but in those who 
work for him; 6) The man who 
accepts change — who sees change 
as opportunity, not as a threat to 
status quo; 7) The man who can be 
trusted — who is as careful with 
company funds as he is with his 
own; 8) The man who is loyal — 
who sees his own goals and those 
of the company as one; 9) The 
man who has drive — who does not 
balk at extra hours nor shy away 
from problems; 10) The man who 
is optimistic — who meets the 
challenge of life with gusto and 
humor. 
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Published 
In the interest of Famous Players 
Employees and Associates 


on the screen 
is l Year Old Today 
TO ALL OUR WONDERFUL 
PATR 


WHO MADE 
THIS POSSIBLE 


Looks like Les (Get More for Les) Mitchell’s slogan was taken seriously for 
“FIDDLER ON THE ROOF” had a net of $1,128,085 for the first year when the 
above picture was taken with George Heiber, General Manager of United Artists 
for Canada and Henry Marshall, manager of the University Theatre. The musical’s 
successful run still continues with amazing box office power and considerable 


WALTER MANN 
RETIRES 


Walter Mann, District Manager 
for General Theatre Supply, 
retired recently in Winnipeg. 


Walter entered theatre busi- 
ness in 1921 as a ticket taker 
and janitor in the town of 
Melita, Manitoba. Shortly 
thereafter he moved to Delo- 
raine where he became a pro- 
jectionist. 


Mann spent a number of years 
as projectionist in our Lake- 
head Theatres before moving 
to the Odeon-Court in Port 
Arthur. In 1954 Walter moved 
to Winnipeg as a theatre ser- 
vice inspector for General 
Theatre Supply and in 1959 
was appointed district mana- 
ger. 


repeat business. 


Walter and his wife, Dode, have 
two sons — Ron, a doctor of 
Chemical Engineering and a 
professor at Royal Military 
College, Kingston, and Jerry, 
a banker in Calgary. * 


JOHN KILCULLEN JR. 


Taking over the District Mana- 
ger’s reins from Walter Mann 
in Winnipeg, is John Kilcullen 


Born in Montreal, John receiv- 
ed his schooling in that city 
and graduated from Loyola 
College with a Bachelor of 
Science degree. 


John joined General Sound in 
1967 and was responsible for 
the sound installations in 
many of the major pavillions 
at Expo ‘67. 


When Expo ‘70 in Osaka, 
Japan, was being prepared for 
opening, the Government of 
Ontario selected John to insta! 
the projection and sound 
equipment in the Ontario dis- 


play. Today this equipment is 
installed in Ontario Place. 


John and his wife Evelyn live 
in the Westwood section of 
Winnipeg. & 
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De qualité remarquable mais 
de quantité déplorable, quel- 
ques trente trés beaux dessins 
sont venus de toutes les par- 
ties du pays en réponse au 
concours organisé en vue de 
trouver un trophée approprié, 
destiné & étre présenté an- 
nuellement aux lauréats du 
Festival national de films étud- 
iants, par le Conservatoire d‘Art 
cinématographique de I’Univ- 
ersité Sir George Williams de 
Montréal. 

Cette année, votre Com- 
pagnie s’‘est affiliée au Conser- 
vatoire pour l’organisation du 


Trés fiére et heureuse, Chris Champagne du Bureau-Chef de 
Toronto, recoit les félicitations du président, M. George P. 
Destounis. Elle a gagné le premier prix national décerné au 
meilleur dessin du trophée MAPLE LEAF qui sera attribué 
aux lauréats du festival national de films étudiants, festival 
organisé par le Conservatoire d’Art cinématographique de 


festival du film étudiant, et 
‘a appuyé par la remise de 
$10,000.00 en bourses et en 
trophées. Nos projets actuels 
sont de continuer notre appui 
aux organisations futures du 
genre. 

Le dessin gagnant est venu 
de Chris Champagne du Bur- 
eau-Chef. Le prototype soutenu 
par Chris sur la couverture 
nous en donne la raison. Monté 
sur une base de chéne canadien 
a la chaude nuance gris char- 
bon de bois, la FEUILLE 


I‘Université Sir George Williams de Montréal. 


TROPHEE MAPLE LEAF 


D‘ERABLE en lucite, du logo 
actuel de Famous Players est 
mise en relief et présente la 
gravure d‘un projecteur dont 
les rayons frappent l’esquisse 
d‘un écran. 

Le dessin primi répond aux 
exigences du concours, Car il 
est définitivement canadien 
dans sa conception, il exprime 
typiquement notre industrie, 
et dans sa réalisation, il n‘est 
ni commun ni vulgaire. Pour 
cet effort, Chris a recu $100. 

Le 2e prix de $75.00 a 


été mérité par Hugh Caulfield 
de notre ATELIER D’ART au 
Bureau-chef, et celui de $50. 
par Mile M. J. Choquette, du 
bureau de Montréal. Le prix de 
$25.00 a été attribué a Mike 
Micelli, Devonshire, Windsor. 
La Compagnie offre ses 
meilleurs remerciements aux 
participants du concours dont 
elle a grandement apprécié la 
collaboration. Elle ne peut 
s‘empécher de déplorer qu’un 
nombre si restreint de partici- 
pants ait tenté l’effort d’essay- 
er. S 
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Directeur de la Publicité 
francaise et des Relations 
Publiques Cinémas Unis 
Ltée 


Né & Crouy-sur-ourcg un petit 
village 18 miles au nord-est de 
Paris, France, le 28 mars 1942, 
Pierre Trollé a terminé son Collége 
classique au Collége St.-Joseph de 
Paris. 

Aprés sa graduation, il est 
entré au service de la comptabilité 
de la ‘Société Laitire Métropoli- 
taine”’. 

En 1963, il se rendit en Allem- 
angne et étudia la langue allem- 
ande 4 “Volkschule” 4 Fribourg- 
en-Brisgau pendant ce temps, il 
travailla pour ‘Firma Konst Tire 
Co”. 

ll vint au Canada en 1965 et 
pour perfectionner ses connais- 
sances et satisfaire sa curiosité 
au sujet de notre pays, il voyagea 
d‘un océan a I’autre se livrant a 
divers emplois avant de retourner 
4 Toronto of il demeura un an 
pendant lequel il travailla a I‘Hotel 
Royal York et poursuivit ses études 
d‘anglais et de comptabilité en 


cours du soir. Il termina son cours 
commercial en 1967. 

A Montréal, il fit ses débuts 
dans |‘industrie cinématographique 
alors qu'il travailla pour des distri- 
buteurs de films 16mm ayant 
comme fonctions la programma- 
tion, les annonces et la publicité. 


PIERRE TROLLE 


En mai 1968, il fut employé 
par Cinémas Unis Ltée et fit son 


entrainement comme assistant-gér- 
ant 4 The Cinéma 4 Westmount 
Square. Bientét promu assistant- 
gérant, il a pu acquérir une vaste 
expérience dans la direction de 
cinémas en remplacant les gérants 
aux cinémas Palace, York, Capitol, 
Westmount et plusieurs au autres 
cinémas pendant la période des 
vacances et les congés de maladie. 

En 1971, il fut nommé gérant 
du cinéma ELECTROVISION Ala 
Ronde ot on présentait “Bing 
Crosby’s Hawaiian Experience’ pen- 
dant les mois d‘été. A la fin dela 
saison de ‘Terre des Hommes”, 
Pierre reprit ses fonctions comme 
assistant-gérant au cinéma Alou- 
ette. 

Quand le cinéparc DOLLARD 
Ouvrit ses portes en Décembre 
1971, il fut nommé gérant des 
admissions. 

En mai 1972, il fut promu au 
service de la publicité comme 
gérant de la publicité francaise et 
des relations publiques, en rempla- 
cement de Jacques Champagne. 

Pierre posséde beaucoup d’ex- 
périence dans cette ligne, car il a 


travaillé avec succés 4 des promo- 
tions avec des postes de radio et 
la presse. 

Il est I‘heureux époux de Linda 
Quartz et sera bientét un papa 
comblé d‘ici quelques mois. 

En tant qu’inscrit a la Faculté 
de comptabilité en administration 
al‘Université McGill, il est membre 
étudiant de la Société des comp- 
tables en administration indust- 
rielle du Québec. 

Dans ses loisirs il pratique la 
photographie, joue aux échecs et 
au tennis. e 


s Fétes, jaile * 
ment quelques 


ois qu'un simple et — 
de vous, exprime 


us me continuerez 
re appui, janticipe — 
ante que jamais. 


1acun de vous et mes 
our que 1973 


“FAIRE PASSER LE MESSAGE” - UN TEST DE 2 
MINUTES POUR TOUS LES EMPLOYES DE CINEMAS. 


John P. Lowe, Gérant général, et Robert W. Butler, direc- 
teur, considérent ce test comme un excellent moyen de “’faire 
passer’ le message aux employés. Ce test apparait chaque 
semaine aux devantures de cinémas doubles. 

Chaque réponse affirmative vous donne droit a 10 points. 
Essayez-le. . . 


SUJET: Notre préoccupation, c’est le service 
(Marquer 10 points pour chaque réponse ‘‘oui’’.) 


Oui Non Total 


1. Aimez-vous renconter le grand 
public? 


2. Lorsque les spectateurs vous 
posent des questions a propos 
des représentations en cours 
ou a venir, vous faites-vous 
un point d‘honneur de bien 
connaitre les réponses? 


3. Gardez-vous votre uniforme 
propre et en bon état? 


4. Signalez-vous au gérant toute 
défectuosité du son ou de la 
projection? 


5. Si la température dans le cinéma 
ou dans le hall d’entrée n‘est 
pas comfortable, le mentionnez- 
vous a votre gérant? 


6. Remarquez-vous |‘exactitude 
des tableaux indiquant le prix 
d‘entrée ou des affiches de 
représentations? 


7. Nous nous efforcons de garder 
nos cinémas propres. Nous 
secondez-vous dans cette tache? 


8. Vous empressez-vous de 
signaler un accident ou une 
défectuosité qui pourrait 
survenir? 


9. Etes-vous au courant du 
fonctionnement du comptoir 
de rafraichissements et 
faites-vous des suggestions 
qui pourraient nous aider a 
mieux servir nos clients? 


10 Apportez-vous de nouvelles 
idées pour le meilleur 
fonctionnement du cinéma? 


FAITES VOTRE TOTAL: 


Si votre total est de 100, vous étes VRAIMENT un bon 
employé de cinéma. 

Si votre total est entre 70 et 90, vous étes certainement un 
nouveau venu et ayez besoin de conseils complémentaires. 

Si votre total est en-dessous de 70, frottez-vous les mains et 
demandez de I’aide. Puis, reprenez le test. . . 


OUVERTURE OFFICIELLE 
DU CINEPARC DOLLARD A 
MONTREAL 


Le 22 juin, 1972 eut lieu 
‘ouverture officielle du double 
cinéparc ultra-moderne Dollard, 
situé dans la banlieue de Dollard- 
des-Ormeaux; ce cinéparc, le seul 
dans toute I‘ile de Montréal, est 
des plus facile d‘accés. De plus, la 
double opération de ce cinéma 
présente des programmes entiére- 
ment bilingues. C’est le premier 
du genre des Cinémas Unis dans la 
province de Québec. 

Parmi les 125 invités, mention- 
nons la présence du maire, du 
Président du Conseil exécutif et 
des conseillers, celle des direc- 
teurs de la police et des pompiers 
et d’autres administrateurs de la 
ville de Dollard-des-Ormeaux. II y 
avait aussi plusieurs personnes en 
charge de la distribution de films, 
des journalistes, des représentants 
de la radio et de la télévision 
et du bureau-chef des Cinémas 
Unis ainsi que de nombreux entre- 
preneurs qui travaillérent sur ce 
projet. Tous se réunirent pour la 
réception au magnifique centre de 
rafraichissement du cinéparc. 

M. George R. Arnott, vice- 
président exécutif des Cinémas 
Unis, souhaita la bienvenue aux 
invités et présenta M. Maurice 
Phaneuf, vice-président et gérant 
général des Cinémas Unis qui fit 
un court discours en profitant 
de l’occasion pour remercier les 
autorités de la banlieue de son vif 
intérét pour ce cinéma en plein- 
air; puis, il remercia M. Bernard 
Gordon, gérant du cinéparc, qui 
collabora 4 ce projet pendant la 
construction de méme que plusieurs 


2 


George R. Arnott, 


R. G. Dephoure, William Murray, 


autres personnes qui participérent 
activement a la réalisation de ce 
nouveau cinéma. 

Ensuite, M. Phaneuf présenta M. le 
maire R. G. Dephoure qui, a son 
tour, exprima sa joie de pouvoir 
faire profiter 4 ses concitoyens de 
ce cinéma en plein-air, ce projet 
faisant partie de sa politique d‘ex- 
pansion. 

Se joignirent 4 ce comité d‘ac- 
cueil MM. William Murray, vice- 
président et gérant général de 
Famous Players Ltée, Gerry Dillon, 
gérant général de Theatre Confec- 
tions et Lawrence “Doc” Ryan, 
de la section de maintenance a 
Toronto. 

L‘ouverture ayant lieu lors de 
deux fins de semaine de congé 
officiel, celui de la Saint-Jean 
Baptiste et du Dominion Day, 
les activités ne manquérent pas. . . 
En effet, en plus de feux d’artifice 
multicolores et d‘un tirage avec la 
participation du poste de radio 
CFOX, plusieurs prix de présence 
furent distribués aux propriétaires 
d‘automobiles qui avaient des numé- 
ros de licence chanceux. Ainsi, 
de nombreux spectateurs recurent 
des billets pour les parties de 
baseball des Expos, des disques L. 
P., des parapluies pour les hommes, 
des ensembles Fabergé pour ces 
dames, des caisses de liqueurs 
douces Coca Cola et Fanta a 
l‘orange, des casquettes de base- 
ball des Expos, des laissez-passer 
du cinéparc et des ballons pour 
chaque enfant qui entrait dans le 
cinéma. 

Ces deux fins de semaine rem- 
portérent un énorme succés auprés 
des jeunes et des plus vieux qui 
appréciérent beaucoup et les prix 
et les films présentés! 


un IMPORTANT MESSAGE de notre Département 
d ‘Assurance 


Note de la Compagnie concernant les pensions de retraite. 


Tout employé éligible au ‘‘Retirement and Savings Plan’’ 
de notre compagnie a, une fois ou I‘autre, recu un exemplaire 
de la brochure sur le programme de retraite de Famous Players. 
Il y va de votre intérét personnel de lire et bien comprendre 
le contenu de cette brochure. 

Pour vous, le plus important serait le chapitre sur le Plan de 
Retraite qui nous fait mention des options différentes se 
rapportant a diverses formes de pension. Vous retrouverez 
tout ceci aux pages 6, 7, 8 et 9. Quelque soit l’option que 
vous cChoisissez, votre décision doit étre prise au moins un an 
précédant votre retraite ou un an avant l‘age de la retraite 
(c’est-a-dire 65 ans). Sinon, vous devez présenter au Comité 
de Retraite un certificat de santé, ce qui peut éliminer la 
possibilité de laisser des bénéfices a vos héritiers. Dans aucun 
cas, une option ne peut étre exercée dés. le moment ott vous 
prendrez votre retraite ou que vous aurez atteint |l’age de 65 
ans. 

Si vous étes éligible pour une pension & 55 ans ou aprés 20 
ans de service, vous devez sérieusement prendre en considéra- 
tion les bénéfices 4 cause de mort mentionnés en page 9; 
puisque nous croyons que cette section est trés importante, 
nous vous donnons ici quelques informations & ce sujet. 


Bénéfices 4 cause de mort 


Le Plan de retraite fournit un revenu aprés la retraite. 
Il n’existe pas de bénéfices 4 cause de mort dans le Plan, autres 
que ceux qui peuvent étre obtenus par les différentes options, 
sauf pour ce qui est des bénéfices 4 cause de veuvage. 


Bénéfices 4 cause de veuvage 


Si vous étes éligible pour une retraite 8 55 ans ou aprés 20 
ans de service, si vous choisissez le “Joint and Survivor Option” 
au bénéfice de votre épouse et si vous mourez avant l‘age de 
65 ans, votre épouse recevra les bénéfices 43 cause de veuvage. 
Ce montant est la ‘partie du survivant’ de votre pension calculée 
comme si vous aviez pris votre retraite juste avant de mourir 
et que vous aviez choisi un ‘Joint and Survivor Option’’ de 
100°/o (indépendamment du pourcentage que vous pourriez 
choisir en réalité). 

Toute question concernant le ‘Retirement or Savings Plan’’ 
doit étre adressée au Comité de Retraite au siége social-- 
si nous recevons assez de demandes & ce sujet, nous y répon- 
drons dans une des prochaines publications de la revue ‘‘What’s 


New”’. @ 


Les 10 personnes les plus 
recherchées de I’industrie. 7) L’‘homme qui peut étre 
fiable - qui prend soin des 
intéréts de la compagnie comme 
si c’était les siens. 

8) L’‘homme qui est loyal - 
qui voit ses propres buts ‘et 


La R.C.M.P. posséde une liste 
bien connue de personnes ‘‘re- 
cherchées”’, peut-étre que |‘in- 
dustrie devrait en avoir une 


aussi, si je devais les nommer, 
ils devraient étre: 

1) L‘homme qui est habile - 
qui se tient a l’avant-garde 
dans sa spécialité, du fait de 
‘evolution rapide des techni- 
ques. 

2) L’‘homme qui est capable 
de réfléchir - qui utilise son 
cerveau pour résoudre un pro - 
bleme pour lequel il n‘y a eu 
aucun précédent. 

3) L‘homme qui sait faire preuve 
d‘autorité - pour épargner son 
temps et aider ses subordonnés 
dans leur progrés. 

4) L‘homme qui motive les 
gens - qui les aide 4 formuler 
des buts et a les achever. 
5) L‘homme qui inspire la 
confiance - pas seulement 43 
lui-méme mais aussi a ceux 
qui travaillent avec lui. 

6) L’'homme qui accepte les 
changements - qui voit le 
renouvellement comme une 
opportunité et non une menace 
aux status quo. 


ceux de la compagnie comme 
un tout. 

9) L’‘homme qui a du cran - 
qui n’est pas contrarié par des 
heures supplémentaires et fait 
face aux problémes. 

10) L’homme qui reste opti- 
miste en tout temps - en ren- 
contrant le challenge de la 
vie avec entrain et bonne 
humeur. & 


POURQUOI ETES-VOUS 
SI FATIGUE? 


(capsuled comments, June, 
PT 


La prochaine fois qu’‘on 
vous demandera, potirquoi vous 
6tes fatigué, répondez que 
c‘est pleinement justifié en le 
prouvant 4 l’aide de ces stat- 
istiques. La population des 
Etats-Unis compte 200 millions 


d‘habitants. Vous avez 72 mil-_ 


lions au-dessus de 65 ans, ce 
qui nous laisse 128 millions 
pour faire le labeur, si vous 
enlevez les 75 millions en- 
dessous de 21 ans, il vous 
reste 53 millions. Il y a aussi 
27,471,002 employés au gouv- 
ernement fédéral, soustrayez 
et vous avez 25,528,998 de 
travailleurs. Huit millions dans 
l‘armée, il nous reste que 
17,528,998, et enlevez 15 mil- 
lions de fonctionnaires munici- 
paux et le 1,520,000 dans 
les hOpitaux, institutions men- 
tales etc., finalement la main- 
d‘oeuvre est réduite 4 1,520,000 
Bien! mais il y a 800,500 
vagabonds et des gens qui ont 
peur de travailler. Enfin 208, 
498 pour faire la besogne 
nationale, malheureusement les 
208,498 dont déja derriére 
les barreaux. Entre nous, camar- 
ade, il n'y a plus que vous et 
moi. J‘ignore ce que vous en 
pensez en ce qui me concerne 
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j‘ai mon voyage’”’. #® 
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The last complete show (sob!) 


On September 4th, Calgary 
area television viewers were 
treated to a nostalgic hour 
starring our Capitol Theatre in 
that city. 

The largest building to go 
up in Calgary in 1921, the 
Captiol was officially opened 
in May of that year and closed 
on April 16, 1972. 

The theatre opened with 
the Wallace Reid, Agnes Ayres 
silent movie “‘Love Special’’. 
The Capitol was part of the 
“Golden Era’’ of movie palaces. 
Opulent, ostentatious, the doc- 
umentary probed why this 
theatre was built. 

Gladys Bell was chief usher 
in 1921. She recalled that 
they had interesting uniforms. 
“Greenwich Village ensemble 
with old rose corduroy trous- 
ers and black velvet tam.’ 
Each girl carried a jaunty 
cane. There were two ushers 
per aisle per shift who reported 
to the chief usher. 

The special touched on the 
man responsible for the growth 
of the movie industry D. W. 
Griffith who made the movie 


“Birth of a Nation” in 1917. 


The history of the Capitol 
Theatre interweaves with the 
development of the motion 
picture industry through the 
silents, melodramas, sound col- 
or, Cinemascope. John Kennedy 
worked at the theatre from 


CAPITOL THEATRE STAR OF DOCUMENTARY 


1921 - 1923 and served as 
usher and floor manager. In 
other interviews Don Menzies, 
present manager of Palliser 
Square Cinemas recalled his 


years at the Capitol, 1935 -— 


1940. 

Ralph Mitcheltree, present 
manager of the Palace Theatre 
enjoyed a long run at the 
Capitol Theatre. Ralph started 
with the Capitol in 1929 and 
served as manager from 1938- 
1972. Eddie Newman, Alberta 
District Manager for Famous 
Players explained why huge 
theatres are obsolete. 

Noted author James Gray 
recalled the early days of the 
Capitol. Special guest Bob 
Cummings talked about his 
experiences in the early days 
of movies and the theatres 
he’s visited. 

It’s interesting to note that 
the Capitol kept a full 27 
piece orchestra under the direc- 
tion of Cyril Godwin. 

Movie buffs enjoyed seeing 
clips of the following nostalgic 
flicks. The 1907 movie the 
“Eagles Nest,’’ a clip from 
“Birth of a Nation”, “Intoler- 
ance’ and Mary Pickford and 
Douglas Fairbanks in ‘Mark 
of Zorro’. Also film footage 
of W. C. Fields, Charlie Chaplin 
and Laurel and Hardy. 

John Hazza was the first 
manager of the theatre and 


served from 1921-1938. During 
his tenure the concession stand 
became part of theatre life. 

The introduction of Talkies 
killed the careers of several 
popular silent stars like John 
Gilbert, Clara Bow and Norma 
Talmadge. 

The Capitol Theatre enjoyed 
a wide variety of entertain- 
ment. The Major Bowes talent 
show played the Capitol. 

Anna Nagel made personal 
appearances at the Capitol to 
raise money for the Navy 
League. The first “Talkie” to 
play the Capitol was Edna 
Ferber’s ‘‘Mothers Know Best’’ 
on November 5, 1928. The 
first all talking show was May 
MacAvoy in “The Terror’ on 
January 1, 1929. The first 
cinemascope movie to play 
the Capitol was ‘‘The Robe’’. 

“Gone with the Wind” was 
the all time box office champ 
and played the Capitol at 
least nine times. 

The last picture to play the 
Capitol was the ‘‘Godfather”’ 
that set a new opening day 
record of $20,000. 

Produced, written and nar- 
rated by Jim Butler, the docu- 
mentary was seen in prime 
time on CFAC—TV, Calgary. 


